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Background

Background

The man background used is
from Malawi. bt is a shot from
one of the mud brick houses.
The majority of the time it will
be used with a 30% opacity,
but depending on the campaign
collateral, other percentages
might need to be used for
contrast and leghility.

The blue and yellow main
campargn colours will be

wsed in an overlay compacity
maintaming the nchness of the
mud brick background (example
oppoate),

Alsa in some instances the type
lock ups, icons, key messages
and other elements will use

cotours used in the mud bnck
background. This maintains the
texture and nchness of the mud
brick background by reducing
the opacity of the elements (see
lockups as an example).
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World Vision logo, fabric and stitching

The World Yision logo

The World Vision logo conststs
of the logotype with the star and
horzon symbel, contaned n

a fabnic tag, which is “stitched™
anta the fabre chosen for the
campaign, This allows the master
brand to be moved away from
the top nght-hand cormer and
allews for use on applications
without right angles. Majority of
the timea it wall sit on the edge of
the page area (see example] baut
can be housed on other parts of
the page/canvas area.

Stitching

The line stitch has been chosen as
the preflerred option for applying
the stitch to the logo. It is used to
sit mside the tag and wrap around
the logo. Stitching is the thread
that holds the brand together. The
sucoessful combination of stitching
and fabric grves the World Vision
brand its own distinet style.

World Vision

world Vision




40 Hour Famine campaign type lock ups

LEADERS CONVENTION

\HOUR | GLOBAL

4




Campaign fonts

The typeface is Gill Sars.

Opposite are the main vanations
of the Gill Sars family that can be
used m the collateral we produce
fior the 40 Hour Famine.

Gill Sans Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijldmnopgrstuvwxyz@
1234567850

Gill Sans Lighe lealic
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abedefghijkimnopgrstuvwxyz@
1234567890

Gil Sans Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz(@
1234567890

The preferred body tet s Gill
Sans Light, but Gill Sans Regular
can be used if reversing out of

a colour or image to emphasisa
content, Gill Sans Light can be
used for headings, sub headings
and quotes.

Gill Sans Italics is mainky used
T quotes, references and
foctnotes.

Gill Sans Bold can be used fo
haghlight web addresses. phone
numbers and calls to action.
They can also be used for quotes 7
and emphasisng content as well
as headings and sub headings.
Gill Sans Bold Condensed is

an additional fant to the

40 Houwr Famine campaign.

This is mainly used for the dates
of the 40 Hour Famine type
bock ups and the urd but alse
could be used in other areas.

Gill Sans ltalic
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz@
1234567890

Gill Saps Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopgrstuvwxyz@
1234567890

Gill Sani Bold ltalic
ABCDEFGHIJKLMNOPQRSTUYWXYZ
abedefghijkimnopqrstuvwxyz@
1234567890

Gl Sans Bold Condensed
ABCDEFGHIJKLMNOPQRSTUYWXYZ
abedefghijklmnopgrstuvwxyz @
1234567890




Colour Palette :
SECONDARY COLOURS
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Base colours

g
. There are e pramary. base
. cobours avalable for 2002, They

B are based around the YWarld

B Vision branding with additional
cobours that have been chosen

R a5 main campagn colours, The
B cobours are WV Orange, Black,

Wnite, Tedow and Blie,
¥ The campaign maad and awerall BLACK
look and feel wall be based

around these five colours

Secondary colours are akso
available for use if required for
greater flasability of the colous

palette
" Colour palette Wkaalds #000000

r some mstances the mud bock s RGE
background will be used asa : : RO
shaonw throwgh with ‘.l"“{ colours R 143 c0
ar type. An example of thes s
below each of the base colours
opposte. usng the multiply
effect in Photoshop or Indesipn

Also in some instances the type
bock wps, icons, key messages and
ather elements will use codours
im e mud bnckc background to
mizrge i wath the badground
hea jcons for examphes

Colour values

L cbour infarmaticn has been
prepeided m CHYE for prnt and

RLE for web and video,
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Ilcons

W are keeping with last years
o, based on what people g
up from previcys years.

63% gave up food

27% gave up furniture

12% gave up technclogy

14% gave up talling

4% went without elecinaty
Based on this, there are 5 icons
that can be wsed for the campaign.
These can be used in the
foreground or in smilar ways to
the 40 Hour Famine type lodcups.
They are still the same and can be
used in vanious ways and vanant
colours.

They maintain the texture
and nchness of the mud brick
badkeground by using different

opacities on the textures/
badkgrounds.
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Images :

Full bleed images

abdlity 1o create as hero story
telbars and merarchess by placng
MEY MESSAPES IN the Foregraun d

hey also let the field imagery

bring out the colour.

| Cut out images

he use of cut cut iImapes PrEs

the abiity 1o pricnise and

create hierarchies by plac ng

ey miessages around th

e
and owverlay cnto the mud bnck
backpround. Also mamtains

texcture and nchiness as well as

comtext in the secondary images
§  The mapes have efects appled
b them wiheth & discussed or

the next papge on how 1o create

Hem m pholashion
0 ae [HE exaimibees Sechs

for kryout concends
Image framies

The maparity of the tinee, the

MAREs WE USE W her be

full-Dieed or cut out, but on
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Images

Effect applied to images
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Phase | = Bcquisition
;J‘!.F il | .-"'-...;'-\..'l. I
Give up. Do the 40 Hour

Famiine.

Phase 1 - Motivation
(July 10 = August 31}
What are you giving up!?

Phase 3 = Banking
{Septernber | = December 31)
Give it up. Get your
donations in.

Alorpude the 40 Hour Famine
type lock ups, there are the

3 mnain key messages, [hese
messapes depend on the phase
of the campaign, there are a
niumber of colours available (see

OoOUr paletie)

tor maore information or

EEy messaging soe the won

documents created for phases
-3 {locationd)

Mote: Depending on chasen

erarchies for the compagr
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